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Take the brlghtcst kid in town (he could be
yours) ... give him a second-rate school-
ing or not enough of‘it. .. jam him into &

He ‘may be damaged for life.

Oh, h¢ may make out all right . .. even’
bea fair-to-middling citizen. But compared
to what he might have been — he'll still be

-something to make you weep.

By 1955-56, seven million extra kids will

have swarmed into our schools ... and

plenty of them — more than you think,
~crowded classroom, hand him_an out-of- - probably — may be right here in our own
date textbook . . . and the job’s well begun.

community. They're going to nced new

classrooms, more teachers, more text-
books and supplies, And we've got to see

‘that they get them.

Because if we don't~we'll be selling

- ourselves and our country down the river.

Like other American business firms, we believe that business has a n;ponsibllity
_ to contribute to the public welfare. This advertisement is therefore sponsored by

Citizens Commissldn for the Public Schools,

v

We'll be unforgivably wasting the most
valuable natural resource we have—out own
children — Arpcrica’s citizens of tomorrow. |

't we start thinking about this prob-
lem now? You'll help, wop 't you? For
information on how citizens in other com-
munitics have worked together in behalf
of their schools, write to: National

2 West 45th Strcct Ncw York 19, N. Y.
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